
 

 

 

 

 

 

Consumer testing (T4.2.2) 
Satisfaction questionnaires were also submitted and analysed during the organisation of the new 

offers (Impériale visite gui(n)dée, A la découverte des plantes naturelles comestibles, Yoga au cloître 

(T222)). This enabled us to gain a better understanding of the content of the new offers, and to 

capitalise on what visitors like about them in order to provide them with new experiences, while not 

losing sight of the points for improvement expressed in the customer feedback. The results are 

available in the appendix to this document. 

Appendices 
T4.2.2: analysis of visitor satisfaction questionnaires

Subscribe to DeepL Pro to edit this document. 
Visit www.DeepL.com/pro for more information. 

https://www.deepl.com/pro?cta=edit-document
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